




WE ARE AS GODS o!ers a deep dive into the many sides of Stewart Brand— the 

Zelig-like creator of The Whole Earth Catalog, an influential member of Ken 

Kesey’s “The Merry Pranksters,” and an early activist in the modern 

environmental movement. Brand, in his guise as cyber-

utopian, coined the phrase “personal computer” and 

influenced many in Silicon Valley, including Steve 

Jobs, who have gone on to shape our modern 

world. Now in his 80s, Brand looks to leave a 

legacy for the long-term future with his e!orts to 

rewild ecosystems by resurrecting extinct species. 

But his former allies believe he’s gone too far.

WE ARE AS GODS

STEWART BRAND

Stewart has been at the center of some of the most influential movements 

of the last century: he was a Merry Prankster organizing acid tests with Ken 

Kesey; his LSD trip inspired the photograph that helped catalyze the modern 

environmental movement; he organized the first Hackers Conference; and he 

created the revolutionary do-it-yourself publication The Whole Earth Catalog, 

which Steve Jobs famously called “Google in paperback form, 35 years before 

Google existed.” He has a showman’s uncanny ability to be at the center of 

cultural and technological shifts. Today, he is channeling his considerable energy 

into one of his most ambitious projects yet: a new form of wildlife conservation 

using biotechnology called de-extinction.

FILM SYNOPSIS

I’m sitting around March of 1966, and it’s kind of a tedious afternoon in my apartment 

in North Beach. Maybe I’ll just go up on the roof see what LSD does for 

the afternoon. So I’m looking out at San Francisco with my 

LSD-enhanced, fisheye lens. I imagined that the buildings 

that are parallel downtown are not quite parallel. 

They’re actually slightly diverged because they’re 

on the curved surface of the Earth. “How far up 

would I have to go up,” I’m inquiring with this LSD 

mind, “before the curve of the Earth closes on itself, 

and the Earth is a circle?” I’m only three stories up and 

100 micrograms up, but I was persuading myself that if we 

had an image of the Earth from space, it would change everything.

Now, at this point in ‘66, there’s been no photograph of the Earth as a whole. What 

I conjured in my mind was, “I’ve got to get people demanding this photograph 

and demanding of themselves that whenever the photograph happens, it’ll be an 

important thing to take seriously.” So I conjured a button that would say, 

“Why haven’t we seen a photograph of the Whole Earth yet?”

 

That little paranoid edge in there, like maybe it had already been taken, and they’re 

keeping it from us. Probably it had not been taken. Soviet Union might have, but 

they kept everything secret. The US was pretty transparent.

I sent copies of the button to all of the senators and congressmen and their 

secretaries. I sent them to various officials that I could find addresses of at NASA. I 

sent them to senior officials in the Soviet Union.

I started selling them. I had a sandwich board with a little shelf in front of it. People 

would come up and ask, “What’s this about?”

“Well, we haven’t seen a photograph of the Earth yet from space. I think it’ll make 

a di!erence.”

“What do you mean it will make a di!erence?”

“Well, what do you see when you look in the mirror?” I would ask. “This is the big 

mirror. We haven’t really looked in it yet. So whatever it is when you first discover 

about yourself in the mirror, humanity may discover something about itself, looking 

in the big mirror.”

 They go, “Oh.” And they’d buy a button.

AND MIGHT AS WELL 

GET GOOD AT IT.

THE WHOLE EARTH BUTTON

— Stewart Brand

FILM LOGLINE

“We are as gods and might as well get good at it,” Stewart Brand wrote in 

1968. A Zelig-like pioneer of LSD, modern environmentalism, cyberspace and 

futurism now urges people to use their god-like powers to fight extinction by 

reviving lost species, but his former allies in the environmental movement vow 

to stand in his way.



We grew up in the world that Stewart inspired 

through the pages of the Whole Earth Catalog: 

the do-it-yourself ethic that animated the Catalog, 

birthed a world where two lower-middle class 

filmmakers could create their own lives, making 

documentaries about some of the most fascinating 

and relevant personalities in science, health and 

technology. As Stewart wrote in the opening 

epigram of the Catalog, “We are as gods, and might 

as well get good at it.” We’re using filmmaking to 

tell gripping, character-driven narratives, aspiring 

to nudge (if not change) the world for the better.

We both discovered Stewart in college: David 

through the community THE EDGE, where Stewart 

was written about and participated in EDGE events, 

and Jason stumbled across a ragged copy of the 

Last Whole Earth Catalog, in a used bookstore. To a 

20-year-old, it looked like an artifact from the ‘60s,

but it felt strangely futuristic. What resonates for

both of us is that Stewart embraces a technological

worldview that works harmoniously with the

preservation of natural systems and the

environment. Paraphrasing Brian Eno, Stewart

believes that technology is not ruining the

environment, it’s the way we can save it!

After reading Stewart’s book The Clock of the Long 

Now, we became philosophically engaged in 

concepts of deep time and humankind’s obligation to 

maintaining civilization. Stewart makes a refreshing 

ethical and optimistic case for being a responsible 

futurist. Around 2012, we started casually thinking 

about making a film on Stewart…then came the big 

de-extinction announcement. Our idea of making 

a film on Stewart took on a new urgency. Stewart 

and his merry geneticists started to wonder if 

biotech could be applied to conservation, and even 

bring back extinct species. The idea is right in our 

wheelhouse of profiling extraordinary people at the 

leading, bleeding edge of science. We contacted 

an editor at TIME magazine who commissioned a 

piece about de-extinction. We convinced Stewart to 

talk to us for a video in 2013, dipping our toes into 

the waters before diving headlong into a feature 

documentary in the fall of 2017. 

The documentaries that we make are developed, 

funded, and produced outside of Hollywood. 

Our first film, The Immortalists, is a micro-

budget indie film and Bill Nye: Science Guy was 

funded almost entirely by Kickstarter. We knew 

that we wanted to produce this film in a similar 

fashion, in order to have directorial freedom.  

We met Everett Katigbak at Stripe Press who was 

developing film and video alongside the press’s 

current o!ering of printed matter. We partnered 

with Stripe, who shares Stewart’s ideas on long-

term thinking, concern about climate change,  

and belief in technology for solving complex 

societal issues. 

We originally planned to have the film’s World 

Premiere at SXSW in 2020, but the pandemic 

de facto cancelled our release. Stewart’s life is 

timeless, so waiting a year made his arguments 

for long-term thinking that much more 

compelling. If we are to survive as a long-lived 

global civilization by avoiding nuclear winters, 

asteroids, mass extinctions, climate change,  

and pandemics, we need to think and behave 

long-term.

The idea of doing a feature film on Stewart’s 

remarkable life, and controversial de-extinction 

project, seemed so cinematic, fascinating, and 

urgent: we’re losing (and have lost) keystone 

species causing impoverished ecosystems; and 

humans are to blame. But, if we act as good 

gods, rather than blundering, unaware gods,  

we can be part of the solution.
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DAVID ALVARADO
Director & Cinematographer 

David is a latino director and cinematographer 

focusing on science, health, technology and nature. 

Structure Films is a New York and San Francisco 

based  production company David co-founded along 

with Jason Sussberg. David’s personal interests in 

this career are aimed at building a better world with 

artistic, emotional storytelling about science. He 

also has a personal focus on career sustainability 

for documentary filmmakers.

JASON SUSSBERG 
Director & Sound 

Jason is a San Francisco-based filmmaker focusing 

on the art and humanity in the sciences. He 

started his career working in sports television as 

a producer/editor for the San Francisco Giants and 

Golden State Warriors (unfortunately, years before 

they were World Champions). After receiving his 

M.F.A. at Stanford University, he and filmmaking 

partner David Alvarado founded Structure Films, 

a science storytelling production company.

ABOUT STRIPE PRESS

Stripe Press publishes books about economic 

and technological advancement to promote 

ideas for progress. WE ARE AS GODS is the first 

feature documentary release from Stripe Press, 

helmed by filmmaker and Executive Producer,  

Everett Katigbak. 

visit press.stripe.com 
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