
A special section recognizing the inspirational work 
being done to get us through this difficult time.
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SPORTS COME 
TOGETHER



To support golf industry workers facing hardship 
during COVID-19, please give today to the

Golf Emergency Relief Fund.

E4E Relief, as a subsidiary of Foundation For The Carolinas, is an independent 501c3 public charity.
No goods or services will be provided by E4E Relief in return for the tax deductible portion of a contribution. 

We encourage consultation with a tax advisor regarding the amount and the deductibility of your contribution.

POWERED BY

relief.golf





In our sport, the golf clap is a sign of appreciation and respect. Thank you to everyone on 
the front lines of the COVID 19 response - healthcare professionals, first responders, 

grocery and utility workers, and others. At the LPGA, we clap for you. 

#WeClapForeYou

#WeClapForeYou is the LPGA's social campaign to recognize exceptional acts of courage, support, creativity 
and kindness in response to the global pandemic. Join us at LPGA.com and let us know who you clap for.







@NLL

WE ARE 
STRONGER 
TOGETHER.

THANK YOU TO ALL OUR HEALTHCARE WORKERS AND FIRST RESPONDERS. ON BEHALF 
OF OUR OWNERS, PLAYERS, TEAMS, STAFF, AND PARTNERS, YOUR DEDICATION TO 

SERVICE AND DUTY MAKES YOU OUR HEROES EVERY DAY.



Since 1939, Little League® has been where families, neighbors, and kids come 
together. In these challenging times, Little League International thanks its partners, 
friends, supporters, and, most importantly, those who volunteer and serve their 
leagues and their communities, for continuing to motivate, inspire, and protect the 
millions of children around the world waiting to hit the field. We look forward to 
working together to support our 6,500 leagues in bringing baseball and softball 
back to our communities.

The season has changed. 

The postgame  
handshake is on hold. 

But our communities 
Remain strong.

LittleLeague.org



BECAUSE BIKES
ARE ESSENTIAL

USACYCLING.ORG



We salute those on the front line — the true heroes in this fight.
We stand by our race directors and coaches trying to maintain their livelihood.

We remain inspired by athletes and clubs, who train in isolation.
We thank our entire corporate family, helping to make it all possible.

We await the day we swim, bike and run together again — safely. 
 

Until then, Until then, we strive to give back through the USA Triathlon Foundation COVID-19 Relief Fund.
usatriathlonfoundation.org

Founding Partners:

SPORT WILL SEE US THROUGH
IT ALWAYS HAS 



WE KNOW WE WILL 
FINALLY GET BACK 
TO COMPETING 
FOR OUR COUNTRY,

BECAUSE OF EVERYONE 
WHO HAS OUR 
COUNTRY’S BACK.

To everyone providing essential 
services and keeping us safe…

Dr. Jenny Thompson is a 12-time 
Olympic medalist in swimming and is 
now an anesthesiologist working on 
the frontlines fighting the COVID-19 
pandemic in Charleston, S.C.

THANK YOU.

SBJadUSASwimmingV2.indd   1 4/21/20   3:23 PM
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WE SALUTE OUR 
HEALTHCARE PROFESSIONALS

#WeAreWaterSki usawaterski.org

Thanks to members like 
Taylor for representing us 
so well on and off the water.
We are in this together.



PARTNERS

TOURNAMENT

NHL NETWORK™ – PROGRAM MARKS

DARK BACKGROUND

LIGHT BACKGROUND

F U L L  C O L O R E M B R O I D E R Y O N E  C O L O R

9.11.12

NHL NETWORK BLACK
PANTONE PROCESS BLACK

NHL NETWORK DARK GRAY
PANTONE 430

USA Hockey Ad_SBJ.indd   1 4/16/20   9:38 AM
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“SEEING PLAYERS STEP UP DURING THIS CRISIS TO ASSIST 
IN THE CARE OF THEIR COMMUNITIES IS TRULY INSPIRING 
AND REMINDS ME WHY I AM SO PROUD TO WORK FOR THEM. 

WE WILL GET THROUGH THIS TOGETHER AND ESPECIALLY 
SALUTE ALL THE HEALTHCARE WORKERS AND EMERGENCY 
RESPONDERS WHO ARE WORKING TIRELESSLY 
THROUGHOUT THIS PANDEMIC. FROM THE BOTTOM OF OUR 
HEARTS, THANK YOU!”

- MICHELE ROBERTS, EXECUTIVE DIRECTOR OF THE NBPA
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To all the heroes on the front line,

THANK YOU!
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HERE, CHAMPIONS 
HAVE ALWAYS RISEN 

TO THE OCCASION

This venue has long provided a stage for champions, but now, it is the home of a 
new type of champion whose courage and commitment serve an entire community. 

We applaud the medical professionals, food service workers and volunteers 
bringing compassion and hope to the USTA Billie Jean King National Tennis Center. 

We are honored to share our home with these inspiring heroes.

18292 USO 2020 SBJ Full Page Ad Run Covid19.indd   1 4/21/20   1:12 PM
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T-Mobile salutes all those stepping up for others on the frontlines. 
We will be forever grateful for those serving our communities across 

the nation. We raise our hats to you.
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Learn more about the RBC and CP initiatives at rbc.com/covid-19/ and cpr.ca/en/media/covid-19/



Healthcare professionals Cashiers Counselors Volunteers Agricultural workers Dentists 

Sanitation workers Occupational therapists Construction workers Airport personnel 

Military personnel Mail carriers Public transportation workers Nursing home staff

Food production workers Pharmacists Physical therapists Janitors Nurses Cooks

Delivery workers Educators Daycare workers Police officers Doctors Scientists

Emergency medical technicians Grocery store clerks Firefighters Social workers
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To the fearless frontline heroes,
it’s our turn to cheer for you.

WE aRE TEAM USA.
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for your tireless work, unlimited 

 generosity and support in the fi ght 

against COVID-19.



MLS UNITES
T O  F L A T T E N  T H E  C U R V E 

T O  K E E P  C O M M U N I T I E S  T O G E T H E R 

T O  M O V E  F O R W A R D 









NYC
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In times of crisis, time spent outdoors fishing, 
being active and savoring nature allow us the opportunity 

to hope, dream, compete and heal. Anglers are a special 

group crossing every imaginable boundary, and our goal at 

Bassmaster is to inspire the millions of people around the 

globe who enjoy fishing to be both good citizens and good 

stewards of our sport. Whether you are an essential worker 

seeking a sanctuary on the water or a family learning to fish 

while building positive memories in an uncertain time, we join 

with the Sports Business Journal to urge you all to #livesmart 

— and #fishsmart — until we can all be together again.

Chase Anderson
B.A.S.S. Director

#LiveSmart #FishSmart with Bassmaster.com 

B.A.S.S._ad-final2.indd   1 4/22/20   12:07 PM



FOOTBALLMATTERS.COM

#UN I T EDWEFAN

UN I T ED
WE
FAN



To the healthcare employees 
showing the world what it means 
to be a hero,

To the parents doubling as 
substitute teachers,

To the first responders running 
towards danger,

To the grocery store workers 
pulling overnight shifts,

To the doctors and nurses putting 
the health and safety of strangers 
above all else,

To the essential employees that 
have become our everyday heroes,

To the volunteers showing us what 
compassion and courage look like,

THANK 
YOU

- From the entire USA Baseball family



the frontline and essential workers
thanks
USA Curling

The curling community looks forward to seeing everyone return to the rink—

until then, please stay safe and take care of one another.

www.usacurl.org



A DREAM INTERRUPTED, BUT NOT DETERRED. Team USATF athletes are our heroes, too. 
Staying healthy, staying at home and keeping themselves and their families safe became their focus when 
the 2020 Olympic Games were postponed. USATF athletes will come back stronger, more focused and 
more determined to remain at the top of the world. We appreciate your sacrifice. We support your dreams 
and we’re confident when the stage is set and the world is safe, we know...

THEY’LL BE READY
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