
Advertising Formats

Don’t just advertise. Tell a story!



Audience reach

> 3,2 bn
ad block impressions

> 2350
partners’ sites

> 70 mln
54 million unique users in the Russian Federation 

16 million users in CIS nations (Belarus, Kazakhstan, etc.) 

> 400
advertisers



Advertisers



Media partners



HOW DOES IT WORK?

MEDIA ADVERTISING
People skip banners …

NATIVE ADVERTISING
… but they actually read 
native ads







ADVERTISING FORMATS



IAB Advertising Viewability Standards 

50% 1 second for banners
2 seconds for video

* 50% of the ad format is in the viewport for at least 1 or 2 seconds

+

** IAB - Interactive Advertising Bureau. https://www.iab.com



TGB Content Recommendation Widgets

Average indicators

Monthly frequency 2

Time, min 1 m 20 sec

Page View 1,3

Bounce Rate 31%

CTR 0,2%

Interactive demo

https://relap.io/demo


In-Read Ads Static Ads Inside Articles 

Interactive demo

Average indicators

Monthly frequency 3

Time, min 1 m 40 sec

Page View 1,5

Bounce Rate 34%

CTR 0,5%

https://relap.io/demo


In-Read interactive

Interactive demo

Average indicators

Monthly frequency 3

Surveys completion 0,40%

Interaction 
percentage 1%

CTR 0,40%

https://relap.io/demo


OutStream Native Video In Articles

Interactive demo

Average indicators

Monthly frequency 3

CTR 0,5%

VTR 40%

Video duration 15-20 seconds

https://relap.io/demo


InStream Advertising In Video Feed

Interactive demo

Average indicators

Monthly frequency 3

CTR 1%

VTR 85%

Video duration 15-20 seconds

https://relap.io/demo


Action Video Interactive Video

Interactive demo

Average indicators

Monthly frequency 2

CTR 0,65%

VTR 50%

Video duration 15-20 seconds

https://relap.io/demo


Brand Safety
Relap widgets are installed on the sites with direct code, so we can easily evaluate the content and quickly 
regulate the placement of advertisement in a particular article.

93%
links are classified, of which:

4% 1%
Heavy content Adult content

The number of stop words is 
495, full list is available by link

https://docs.google.com/spreadsheets/d/1MKu7th46x6MFOK1kCkJO1jSa_pyb7OcUgXuCE0uuqiM/edit


Macros

Reveals ad space codes or 
creatives in Google Analytics, 
allowing to exclude sites that 
are performing poorly

Smart Pixel

Thanks to technology, we can 
collect user behavior data on 
the site in the context of the 
goals achieved

Optimization options

Creatives and websites

Helps to exclude sites or 
creatives to optimize CTR or 
VTR



User Behaviour Tracking
New way to optimize advertising campaigns.

How does it work?

Tracking is set in the landing page code. Our 
system fixes that click and visit to the website 
was made by Relap ad placement. After that 
user behavior analysis script is launched. 

We optimize placement according to obtained 
data.



What indicators does it measure?

Page Views

Average number of page views 
per visit

Socio-Demographic

Audience analysis of Relap
advertising traffic by gender 
and age groups

Time

We capture difference between 
user's first and last action on 
the site.



TARGETING OPTIONS



Relap DMP
After the deal with VK, we gained access 
to the entire taxonomy of the group 
of companies — this opens up a new level 
of accuracy in targeting advertising 
campaigns and recommendations.

68 million
Users are synced



Types Of Targeting

40% 
desktop

60% 
mobile

SUPERGEO
• by districts and metro stations
• by radius from certain place

GEOGRAPHY
Classic targeting by geo-location of the 

audience

TECHNOLOGIES
Browsers, operational systems etс

SOCIO-DEMOGRAPHIC
VK Data — best gender and age data 
based on social media 

RB VK
From income levels
to narrow segments

DMP RELAP.IO
Our own data based on content usage

PROFESSIONS
We’re using data from a big HR-portal

LOOK-ALIKE RETARGETING
Big data vendors — СleverData и 
iData



DMP RELAP.IO



Consumers audience understanding

MORE THAN 2000 WEBSITES ARE 
CATEGORIZED

We collect data about users visits to the certain 

websites and form the list of interests.

Relap.io enriches its own audience data by tracking audience behavior

WIDGETS ARE INSTALLED BY DIRECT 
CODE ON THE WEBSITES

We analyze keywords, meta tags and frequency of 

contact with certain content. This allows to 

segment the audience.



DMP Relap. How it works?

We compose semantics, for 
example: 

"To buy an apartment" 
"Mortgage"
"Choosing an apartment" and 
others 

We collect audiences who 
read specific articles with 
these keywords and add 
those who have recently 
clicked on category ads 

We get a ready-made 
segment — real estate

We launch advertising within 
the Relap network



Special types of targeting

KEYWORDS

We will show your advertising only in the 
articles with certain words

WEBSITES LIST

We will form a special list of relevant 
websites for you

*These types of targeting are only available after disabling 3rd-party cookies in browsers



CREATION AND DISTRIBUTION 
OF CONTENT



Announcement of ready materials



Content Production

Work on general content strategy 
(brand media) or within a specific 
advertising campaign

Content production by VK editors Turnkey project management: 
content production + distribution

1 2 3



Native Special Project Implementation



Cost Per Unique Visitor

< 35%
Compared to PR placements

The cost is greatly reduced due to the low cost per click from Relap, 
good purchasing conditions and end-to-end frequency.



Branded media creation

What you get?

Content brand media or blog, on a brand 
subdomain or a separate resource. 

Filling it with content according to agreed 
editorial plan.

Building trust with the audience. Integration of 
products into native articles according to the 
audience interests and brand aims. 

Leads generation: e-mail addresses 
collection, special offers promotion, contests 
and more.

New users on to the brand’s website:
due to Relap recommendation system plus 
work on SEO.



Native integration for several brands

We create native article that combine 
different products and events 
according to the main topic. Up to 
five clients are integrated.

The total advertising budget is 
formed with complementary products 
and brands. We exclude competing 
brands. 

The result is a low cost per contact 
with a large reach and organic 
transitions to the landing pages of 
partners.

1 2 3

AD



Relap.io Team
relap.io@vk.team


