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Important Notice
This presentation as well as any information communicated in connection therewith (the "Presentation")contains information regarding TeamViewer AG(the "Company")and its subsidiaries (the Company, together with its subsidiaries, "TeamViewer"). It is
being provided for informational purposes only and should not be relied on for any purpose and may not be redistributed, reproduced,published, or passed on to any other person or used in whole or in part for any other purpose.

All stated figures are unaudited.

Certain statements in this presentation may constitute forward looking statements . These statements are based on assumptions that are believedto be reasonable at the time they are made, and are subject to significant risks and uncertainties, including,
but not limited to, those risks and uncertainties described in TeamViewer's disclosures. You should not rely on these forward-looking statements as predictions of future events, and we undertake no obligation to update or revise these statements . Our
actual results may differ materially and adversely from any forward-looking statements discussed in these statements due to several factors, including without limitation, risks from macroeconomic developments, external fraud, lack of innovation
capabilities, inadequate data security and changes in competition levels.

The Company undertakes no obligation, and does not expect to publicly update, or publicly revise, any forward-looking statement, whether as a result of new information, future events or otherwise. All subsequent written and oral forward-looking
statements attributable to it or to persons acting on its behalf are expressly qualified in their entirety by the cautionary statements referred to above and contained elsewhere in this Presentation.

Sghr cnbtldms bnms`hmr bdqs`hm `ksdqm`shud odqenql`mbd ld`rtqdr 'bnkkdbshudkx+ Ʃ@OLrƪ( hmbktchmf ahkkhmfr `mc @citrsdc DAHSC@that are not required by, or presented in accordance with, IFRS, German GAAP or any other generally accepted accounting 
principles. TeamViewer presents APMs because they are used by management in monitoring, evaluating and managing its business andl`m`fdldms adkhdudr sgdrd ld`rtqdr oqnuhcd `m dmg`mbdc tmcdqrs`mchmf ne Sd`lUhdvdqƦr tmcdqkxhmf qdrtksr `mc 
related trends. The definitions of the APMs may not be comparable to other similarly titled measures of other companies and have limitations as analytical tools and should, therefore, not be considered in isolation or as a substitute for analysis of 
Sd`lUhdvdqƦr nodq`shmf qdrtksr `r qdonqsdc tmcdq HEQR nq Fdql`m F@@O- @OLr rtbg `r ahkkhmfr `mc @citrsdc DAHSC@ `qd mns ld`rtremdmsr ne Sd`lUhdvdqƦr odqenql`mbd nq khpthchsx tmcdq HEQR nq Fdql`m F@@O `mc rgntkc mns ad bnmrhcdqdc `r 
alternatives to results for the period or any other performance measures derived in accordance with IFRS, German GAAP or any other generally accepted accounting principles or as alternatives to cash flow from operating, investing or financing activities.

TeamViewer has defined each of the following APMs as follows:
ƩAhkkhmfrƪ qdoqdrdms sgd 'mds( u`ktd ne hmunhbdc fnncr `mc rdquhbdr bg`qfdc sn btrsnldqr vhsghm ` odqhnc `mc bnmrshstsd ` bnmtract as defined by IFRS 15.
Ʃ@citrsdc DAHSC@ƪ is defined as operating income (EBIT) as per IFRS plus depreciation and amortisation of tangible and intangible fixed assets (EBITDA), adjusted for change in deferred revenue recognised in profit or loss during the period under 
consideration and for certain transactions that have been defined by the Management Board in agreement with the Supervisory Board (income and expenses). Business events to be adjusted relate to share-based compensation models and other material 
special items of the business which are presented separately to show the underlying operating performance of the business.
Ʃ@citrsdc DAHSC@ l`qfhmƪ ld`mr @citrsdc DAHSC@ `r ` odqbdms`fd ne ahkkhmfr-

This document also includes further certain operational metrics, such as Net Retention Rate, and additional financial measures that are not required by, or presented in accordance with IFRS, German GAAP or any other generally accepted accounting 
oqhmbhokdr 'bnkkdbshudkx+ Ʃnsgdq ehm`mbh`k ld`rtqdrƪ(- Sd`lUhdvdq oqdrdmsr sgdrd nodq`shnm`k ldsqhbr `mc nsgdq ehm`mbh`k ld`rures for information purposes and because they are used by the management for monitoring, evaluating and managing its 
business. The definitions of these operational metrics and other financial metrics may not be comparable to other similarly titled measures of other companies and have limitations as analytical tools and should, therefore, not be considered in isolationor
`r ` rtarshstsd enq `m`kxrhr ne Sd`lUhdvdqƦr nodq`shmf qdrtksr+ odqenql`mbd nq khpthchsx `r qdonqsdc tmcdq HEQR nq Fdql`m F@@P.

TeamViewer has defined these operational metrics and other financial measures for information purposes as follows:
ƩKdudqdc eqdd b`rg eknvƪ 'EBED( ld`mr net cash from operating activities less capital expenditure for property, plant and equipment and intangible assets (excl. M&A),payments for the capital element of lease liabilities and interest paid for borrowings and 
lease liabilities.
ƫMds kdudq`fd q`shnƩ ld`mr sgd q`shn ne mds ehm`mbh`k kh`ahkhshdr 'rtl ne hmsdqdrs-bearing loans and borrowings, current and non-current, less cash and cash equivalents) to Adjusted EBITDA (LTM).
ƩMds qdsdmshnm q`sdƪ nq ƪMQQƪ hr b`kbtk`sdc `r recurring billings (subscription renewal, up-selling and cross-selling activities) over the last twelve months attributable to retained subscribers (subscribers who were subscribers in the previous twelve-month 
period) divided by the total recurring billings from the previous twelve-month period. 
ƩQds`hmdc Ahkkhmfrƪ ld`mr qdbtqqhmf ahkkhmfr 'qdmdv`kr+ to- and cross sell) attributable to retained subscribers who were subscribers in the previous twelve-month period.
ƩMdv Ahkkhmfr! ld`mr qdbtqqhmf ahkkhmfr `ssqhats`akd sn mdv rtarbqhadqr-
ƩMnm-qdbtqqhmf Ahkkhmfrƪ ld`mr `kk ahkkhmfr sg`s cn mns qdbtq rtbg `r oqnedrrhnm`k rdquhbdr `mc g`qcv`qd qdrdkkhmf-



Business Overview
Oliver Steil
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Q1 2022 at a glance

Financials

Billings
(non-IFRS)

Adj. EBITDA
Margin (non-IFRS)

ƹ 052-4l
+12% | +8% cc1

51%
-10 pp vs. Q1 2021

+7 pp vs. Q4 2021

Q12022

1At constant currencies

ÅQ1 2022 billings up compared to previous year (+12%)

ÅAdjusted EBITDA margin of 51% driven by strong operating leverage; +7 pp vs. Q4 2021

ÅStrong retention of pandemic cohorts resulting in 101% NRR (99% LTM)

ÅSMB business up 4% yoy with higher quality tiers growing 15% yoy (LTM); entry segment 
continues to decline as percentage of SMB billings

ÅContinued Enterprise momentum: ahkkhmfr to 40$ XnX sn mnv ƹ 24-1l `r vdkk `r 
promising pipeline build around strategic partnerships and leading AR solutions

ÅEnterprise business accounts now for 22% of total billings, reflecting a continuous mix 
shift of the businesses

ÅContinued decoupling of billings and subscriber growth; subscriber development broadly 
stable with 620,000 at the end of Q1 2022

ÅStrong liquidity position with net leverage at 1.8x

Key developments
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APACAMERICAS EMEA

Q1 2022 Billings
ƹ 42-0l

+18% (+10% cc)

Continued APAC momentum and strong growth in AMERICAS

Q1 2022 Billings
ƹ 82-7l

+8% (+7% cc)

Q1 2022 Billings
ƹ 05-5l

+11% (+9% cc)

ÅSuccessful opening of Singapore Office attended by leading business and political representatives

ÅSingapore as central APAC sales hub with special focus on strategic alliances, channel partners, and distributors

Å@.MY qdfhnm`k neehbd hm @cdk`hcd sn etqsgdq rsqdmfsgdm bnlo`mxƦr ennsoqhms hm rsq`sdfhb`kkx hlonqs`ms qdfhnm

ÅNew APAC President Sojung Lee supported by new Country Manager and Head of Sales for South Korea Helen Lee, who joined TeamViewer 
from IBM in April; focus on fostering strategic partnerships and implementation of regional strategy

Spotlight on APAC
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ReMax program with substantial progress

SHORT-TERM 
BILLINGS

MARKETING & 
BRANDING ORGANIZATION COST REDUCTION PRODUCTS

Pipeline from strategic 
alliances filling up; first

deals successfully closed

Non-core product FTE 
reallocated

Phased go-live of
upgrades to digital 

marketing and website

EMEA Enterprise sales setup 
adjusted for efficiency & 

effectiveness gains

Changes in Mgmt. Board, 
SLT, 2nd leadership level 

completed 

Major cost reductions 
implemented

First product campaigns 
with sports partnerships

well underway

Major UI/UX update 
for TMV Core 

expected for 2Q22

Cross-selling campaigns 
into Enterprise ongoing

New APAC President & VP 
Marketing onboarded; 

Roll-out of revised strategy
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New CFO to commence on 1 September 2022

ÅMichael Wilkens appointed Chief Financial Officer

ÅCurrently Senior Vice President Group Controlling at Deutsche Telekom AG

ÅExtensive financial leadership experience: 

ÅOver 30 years of experience in telecom industry

ÅCurrently global responsibility for financial steeringne Cdtsrbgd SdkdjnlƦr bnloqdgdmrhud 
portfolio, additionally leads the fqntoƦr qhrj fnudqm`mbd `mc qdonqshmf

ÅStrong commercial background with P&L and sales responsibility 

ÅStrong focus on cost discipline, forecasting and operating leverage, experienced in M&A 
(T-Mobile US/Sprint)

ÅStefan and Michael are working closely together to ensure a smooth transition 

ÅRoadshow for financial community planned in Q4

Michael Wilkens
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New CCO to commence mid-July 2022

ÅPeter Turner appointed as Chief Commercial Officer to drive commercial strategy and core 
business 

ÅFormerly Chief Commercial Officer at Avast, a leading Czech multinational cyber security 
software company

ÅExtensive experience with rapidly growing software companies

ÅMore than 30 years of experience in transforming consumer businesses through insight 
driven strategies and strong leadership skills

ÅProven track record in growing sales through best-in-class commercial strategies and 
focusing organization around customer needs

ÅWill be responsible for ̀ cu`mbhmf Sd`lUhdvdqƦr bnlldqbh`k rsq`sdfx and strengthening its SMB 
business, an important entry point for mid -market and enterprise growth

Peter Turner
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Leading security posture confirmed by BitSight ranking and further 
enhanced by new CISO

ÅSd`lUhdvdqr Ʃrdbtqhsx ax cdrhfmƪ `ooqn`bg 
ensures best-in-class cyber security across the 
entire portfolio

ÅLatest BitSight security ranking confirms: 

ÅTeamViewer is the most secure remote 
connectivity player in the market 

ÅCompared to all ca. 75,000 technology 
companies, TeamViewer lands within 
the top 5 percent

ÅNew CISO enhancing internal team of ~50 
security and data protection experts as well as 
world-class external partners 



Stefan Gaiser

Financial Overview
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Financial highlights

1At constant currencies
2Adjusted EBITDA is defined as operating income (EBIT) as per IFRS plus depreciation and amortisation of tangible and intangible fixed assets (EBITDA), adjusted for change in deferred revenue recognised in profit or loss during the period 
under consideration and for certain transactions that have been defined by the Management Board in agreement with the Supervisory Board (income and expenses). Business events to be adjusted relate to share-based compensation models 
and other material special items of the business which are presented separately to show the underlying operating performance of the business.

Adj. EBITDA
(non-IFRS)2

Billings
(non-IFRS)

163.5
+8% cc1

+12%

83.2
-8%

Q12022

Revenue
(IFRS)

134.5
+14%

Top Line 'hm ƹl( Profitability 'hm ƹl(

Q12022

Levered Free 
Cash Flow

21.9
-13%

Free Cash Flow and Cash Conversion 'hm ƹl( 

Q12022

Adj. EBITDA 
margins (non-IFRS)2

51%
-10 pp
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Continued billings growth with further accelerating shift towards 
Enterprise business

1TeamViewer defines Enterprise customers as customers with invoiced billings across all products and services of at least EUR 10,000 within the last 12 months. Customers which exceed or fall below this threshold are reallocated accordingly

Quarterly Billings Growth Rate YoY 

21% 7% 9% 9% 4%

32%

64%

134%

107%

51%

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

SMB Enterprise1

Enterprise

SMB
ÅStrong Enterprise Q1 growth supported by significant SMB upselling
ÅSMB growth resulting in 4% YoY for Q1, normalized at 10% (LTM)
ÅIncreasing Enterprise contribution to total billings: 22% (Q1 2021: 16%)

59m

105m
(+79%)

+14m
91m

(+56%)

487m

564m
+16%

Q1 2021 Q1 2022
before net upsell

Net SMB to 
Enterprise upsell

Q1 2022
post upsell

473m
(+10%)

428m

460m
(+7%)

-14m

P0 1/11 KSL Ahkkhmfr Aqhcfd 'ƹ(



Q1 2022 Results - Investor Presentation13

Strong growth in higher quality SMB tiers; decreasing entry segment as 
percentage of SMB billings

120 105

154 170

154 185

Q1 2021 Q1 2022

ƹ 0+4// Ƣ10,000ƹ <500 ƹ 4// Ƣ<1,500

-13%

+10%

+20%

Absolute SMB Billings Development by 
ACV Bucket 'hm ƹl+ KSL(

460
428

Absolute SMB Subscriber Development 
by ACV Bucket (in k)

373 345

171 204

56 68

Q1 2021 Q1 2022

617601

-8%

+19%

+21%
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SMB growth backed by upselling into higher ACV buckets and stable 
subscriber churn rate

SMB Subscriber Churn1 (LTM)

SMB Billings Total and by ACV Bucket 'hm ƹl+ KSL(

Q1 2020 Q1 2021 Q1 2022

ƹ 0+4// Ƣ10,000

ƹ <500

ƹ 4// Ƣ<1,500

460
428

345
+24%

+7%

27%

40%

32%
36%

36%

28% 23%

37%

40%

601 620 626 624 617

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

SMB Subscriber Development (in k)

SMB Total ASP Development 'hm ƹ(

+20 +5 -2 -7

699
713

702
710

728
745

Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

15% 16% 15% 14% 14%

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

1 [Retained subscribers (LTM) divided by total subscribers (LTM-12)]-1
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Solid ecosystem development

APAC AMERICAS EMEA

New Installs per Quarter (in m) Av. Monthly Active Devices per Quarter (in m) 

23 25 26

14 13 14

12 10 10

Q3 2021 Q4 2021 Q1 2022

+4%

50
4849

-2%

19 21 21

14 13 14

18 18 15

Q3 2021 Q4 2021 Q1 2022

505251

+2% -3%
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Strong Enterprise momentum with significant increase in higher 
ACV tiers

Enterprise Net Retention Rate (LTM)

Enterprise Billings by ACV Bucket'hm ƹl+ KSL( 

Number of Enterprise Customers Development (LTM)

Enterprise Total ASP Development 'hm ƹj(

28.1 28.5 29.9 32.2 34.3 36.5

Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

2,058 2,252 2,419
2,712 2,873

0

1000

2000

3000

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

+194
+167

+293
+161

Q1 2020 Q1 2021 Q1 2022

105

59

31
+89%

+79%

68% 10%

13%
49%

18%
13%

21%

9%
60%

17%

15%
9%

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

>95% >95% >100% >110% >115%

=ƹ 0//j

ƹ 0/-50k

=ƹ 4/j

=ƹ 1//j
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118.9
146.5

26.7
16.21.0
0.7

Q1 2021 Q1 2022

Robust billings growth and margin above expectations

Billings by Category 'hm ƹl(

Retained       New      Non-Recurring

+12%

163.5146.6

+8%cc

Adj. EBITDA Margin Development (in %)

61%

47%

34%

44%

51%

0%

10%

20%

30%

40%

50%

60%

70%

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022
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127.7

132.3
134.5

Q3 2021 Q4 2021 Q1 2022

Revenues

42.3
67.7

83.2

Q3 2021 Q4 2021 Q1 2022

Adj. EBITDA

Strong operating leverage reflected in positive development of major 
KPIs since Q3 2021

ÅProgress on action plan announced at the Capital Markets Day 
is reflected in positive KPI development:

ÅGrowing topline despite continued suspension of free-to-
paid monetization campaigns initiated in Q3 2021

ÅIncreased profitability through successful cost 
containment and operating leverage

ÅTotal adjusted costs decrease mainly driven by lower 
marketing expenses due to reduced advertisement spend

Major KPI Development since Q3 2021 'hm lƹ(

125.8
153.7 163.5

Q3 2021 Q4 2021 Q1 2022

Billings

83.5
86.0

80.2

Q3 2021 Q4 2021 Q1 2022

Total Adj. Costs
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Strong and improving customer retention; new billings affected by 
missing monetization and seasonality

Net Retention Rate (NRR), past five quarters (LTM) 

27
28

20 20

16

0

5

10

15

20

25

30

35

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

100%

95% 96%
98%

99%

75%

80%

85%

90%

95%

100%

105%

110%

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022

New Billings per Quarter 'nudq`kk+ hm ƹl(
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Successful rightsizing across entire cost base versus previous quarter

ÅIncreased marketing spending 
yoy reflecting sponsorship 
agreements

ÅMargin recovery reflects 
successful cost containment 
while marketing costs are fully 
factored in 

¶Hmbk- nsgdq hmbnld.dwodmrdr `mc a`c cdas dwodmrdr ne ƹ3-3l hm P0 1/11 `mc ƹ3-4 hm P0 1/10

ƹl (all adjusted non-IFRS figures) Q1 2022 Q1 2021 ë $ Q1 2022 Q4 2021 ë $
Billings 163.5 146.6 12% 163.5 153.7 6%
Cost of sales (9.8) (10.2)

-4%
(9.8) (10.0)

-2%% of billings -6.0% -7.0% -6.0% -6.5%

Gross profit 153.6 136.4 13% 153.6 143.7 7%
% Margin 94.0% 93.0% 1 pp 94.0% 93.5% 0.5 pp

Sales (17.1) (16.4)
4%

(17.1) (17.3)
-1%% of billings -10.5% -11.2% -10.5% -11.3%

Marketing (28.9) (11.0)
164%

(28.9) (31.3)
-8%% of billings -17.7% -7.5% -17.7% -20.4%

R&D (12.9) (9.1)
43%

(12.9) (14.9)
-13%% of billings -7.9% -6.2% -7.9% -9.7%

G&A (7.1) (6.6)
8%

(7.1) (8.2)
-13%% of billings -4.3% -4.5% -4.3% -5.3%

Other1 (4.3) (3.3)
30%

(4.3) (4.3)
0%% of billings -2.6% -2.3% -2.6% -2.8%

Total OpEx (70.4) (46.3)
52%

(70.4) (76.0)
-7%% of billings 43.1% 31.6% 43.1% 49.4%

Adj. EBITDA 83.2 90.0 -8% 83.2 67.7 23%
% Margin 50.9% 61.4% -10 pp 50.9% 44.0% -7 pp
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High free cash flow and cash conversion

ƹl Q1 2022 Q1 2021 ë $

Pre-Tax net cash from operating activities (IFRS) 39.6 46.6 -15%

Income tax paid (10.4) (12.6) -18%

Capital expenditure (excl. M&A) (1.3) (3.9) -66%

Lease repayments (1.4) (1.1) 29%

Interest paid for borrowings and lease liabilities (4.5) (4.0) 14%

Levered Free Cash Flow (FCFE) 21.9 25.0 -13%

as % of adj. EBITDA 26% 28%

as % of EBITDA 53% 62%

ÅCapExsignificantly reduced post successful rollout of 
new ERP system and the completed headquarters move 
in 2021, continuing positive trend from previous FY

ÅLevered Free Cash Flow decreased due to planned 
advance payments for the marketing partnerships 
(mainly in Q1 and Q2)
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Strong liquidity position allowing for significant share buyback

1Net cash from operating activities (after tax)
2Mainly consists of currency gains and the capital element of lease liabilities
3@citrsdc DAHSC@ 'KSL(9 ƹ14/-1l

31 Dec 21 31 Mar 22

Net Fin. 
Liabilities

1.8x Net Leverage Ratio3

Financial 
Liabilities

Cash & Cash 
Equivalents

Cash & Cash 
Equivalents

Operating
Cash Flow1

CapEx
incl. M&A

Paid 
Interest Other2

31 Mar 22 ÅAs of 29 April, 13.4m shares of the total shares 
outstanding have been bought back 
representing a volume of 185m or 62% of the 
total targeted volume 

ÅThe buyback is expected to be completed 
within 2022

lƹ

Update Share Buyback ProgramPayments 
SBB


