
Building a leading internet eco-system

Mail.Ru Group
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28%
10 year CAGR

Mail has grown revenues 10x over 10 years

2Source: Internal data



1998-2001

Email and portal

launched 

#1 E-mail service 

in RU

Ahead of Gmail 

in Russia

2007 2008 2016-2018

Expanded into 

gaming
Main 

milestones

Current 

status 

#1 PC game in RU

Successful mobile 

games developer 

... and other leading titles

Expanded into 

social

#1 social network in RU

#2 social network in RU

Ahead of Facebook, 

Instagram and Twitter in 

Russia

Communications Social Gaming E-commerce

Expanded into O2O 

and e-commerce

#1 restaurant food 

delivery service in RU 

Leading mobile 

classified in RU

Fastest growing ride-

hailing service in RU

Emerging cross-border 

e-commerce player

MRG started from email & portal and became 
leading social, gaming and e-commerce company 
in Russia

3Source: Management estimates, public sources including Mediascope data for 0+ for web for OK  



Social 

networks

Food 

delivery
Classifieds Search Taxi Online 

video
EcomMusic 

services Games

Global leader

Local Russian leader

MRG 

ecosystem

AliExpress

Russia

Main internet verticals in Russia 
are dominated by local players

4Source: Management estimates, Internal data



Digital 

media

Games & 

E-sports

E-commerce

Users

AI, Big data

Cloud

Infrastructure 

(IT, payments, etc.)

Communications 

and social services Recently announced

partnership in e-commerce

Digital 

media

O2O
Creation of an O2O consumer

services platform

Ad tech

Other

MRG is building an ecosystem powered by ~100M 
users and developing partnerships to strengthen 
across verticals

5Source: Internal data



2006 2009

VK is focused on ongoing development of new functionality, 

which can be actively used by its major and already highly engaged audience 

VK Launch

2007 2008 2010-11

Audio & Video 

platforms

Blogging platform,

Newsfeed,

Mobile Apps

Ads Platform,

Games platform,

International version

Apps Platform,

Gifts

2012-13 2017

Ad Exchange, 

Platform for Groups

2014-15 2016 2018

Stickers, 

Marketplace 

in Groups

Voice/ Video Calls,

VK Pay 

VK Mini Apps

Platform

VK Music,

Discover 

Section,

Ads Network

Smart feed with Ads,

Stories,

VK Live,

Money transfers

VK ïthe largest communication platform in 
Russia and CIS

6Source: Internal data



4 321

6 232

8 937

12 676

18 431

2014 2015 2016 2017 2018

VK revenue, M RUB

VK ïgrowth continues

7Source: Internal data. For 2014, 2015 and 2016 revenue is presented under IAS 18 standard, for 2017 and 2018 - under IFRS 15.

VK revenue grew 4x over a 4-year period

We expect to double VK revenue over the 

next 3-4 years

4ʭ
over 4 years



+74% 
Stories Viewed (to 17.7bn)

Q1ô19, YoY

+41% 
Comments Posted

(to 45.4m on iOS and Android)

+38% 
Video Viewed

(to 55bn)

+53% 
Messages Delivered (to 918bn, >10bn daily)

User engagement growth increases total time spent 

VK / User engagement growth

8Source: Internal data



1,6   

6,1   6,2

9,9   

19,7   

18,1   

19,6   

Stories, #B views Video, #B views

VK is actively developing video products: 
stories and video have grown ï4x and 2x respectively

9Source: Internal data



22M
+37% YoY 

Number of monthly unique users 

communicating with communities 

1.6B
2x YoY 

Number of messages sent to 

communities monthly

VK / Users are highly engaged 
with communities

10Source: Internal data, March 2019



1,2

1,4

1,7

1,9

2,1

Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q1 2019

Subscriptions Trials

Music grew ~2x

11

Music subscriptions* grew ~2x YoY

* Based on aggregate numbers of VK, OK, UMA and excludes inactivated telco bundles
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Å Content platform

Further development of content 

recommendations, stories and music products 

Å VK Mini Apps

Launch of further products and services 

natively embedded into VK mobile app and 

desktop, base for ecommerce

Å Social commerce and SMEs

Development of shopping center, product 

distribution, integration with groups and 

payment products 

VK Strategy ïFocus Areas
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