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S Q2 2021 Overview

ﬁStrong performance of advertising revenue (+39% YoY), VK remains the growtrx

engine. Trends were particularly strong across performance formats, in-stream video
advertising, SMBs

A MMO revenue contracted 6%YoY with the overall Games segment slightly
surpassing Q2 2020 level, despite the base effect, no new internal game launches
and no significant studio acquisitions YTD, as well as IDFA related changes

A Community IVAS revenue declined 2% YoY after particularly strong performance in
Q2 2020 (~17% YY), stimulated by lockdowns

A EdTech assets (Skillbox, GeekBrains) continued to demonstrate solid revenue
growth (+1.9x YoY)

Q( o u | m\desue growth accelerated to 64% YoY in Q2, driven by B2B sales /

A EBITDA declined 11% YoY, but Games and New Initiatives segments delivered YoY
improvement in profitability




Financial & segmental highlights




S Revenue dynamics, RUB bn
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s EBITDA dynamics, RUB bn
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Communications and Social segment performance review

Communications and Social Revenue,

+15%
24.0 +22%
116 14.1
H1 2020 H1 2021 Q2 2020 Q2 2021
Communications and Social EBITDA,

+4%

-4%
12.2

5.6
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Q2 2020

Q2 2021

@ c5iTDA Margin, %

Revenue growth drivers in Q2 2021:

A Acceleration of advertising revenue growth for the third
guarter in a row, with online advertising accounting for

~60% of segmentds revenues

A Acceleration of growth was muted by performance of

Community | VAS

revenue ( ~
revenues in Q1)

EBITDA margin pressure in Q2 2021 was
due to:

A Ongoing product investments

A Decline in high-margin Community IVAS revenue

30%

of



S Games segment performance review

Revenue grew slightly in Q2 2021
Games Revenue,

+18% A Despite the highly challenging base effect, no new internal
game launches and no significant acquisitions YTD, as well
18.7 22.1 +1% as IDFA related changes
11.0 111 A Rush Royale, launched in December 2020, as well as
: ' Grand Hotel Mania were among the main delivery drivers
. A MY.GAMES supported its existing portfolio with >30 product
H1 2020 H1 2021 Q2 2020 Q2 2021 updates, spread existing titles to other platforms and
Games EBITDA, expanded its portfolio with small new IP consolidations
@ @ @ @ EBITDA margin showed YoY
improvement in Q2 2021
+42%
41 +13% A Marketing investments were optimized in the absence of
' new launches
2.9
2.4 A EBITDA contribution from the core franchise titles
A Economies of scale
A’ No sizable increase in revenue mix towards mobile
H1 2020 H1 2021 Q2 2020 Q2 2021

@ c5iTDA Margin, %



EdTech segment performance review

EdTech Revenue, Revenue growth drivers in Q2 2021
+129% _
+88% A Launch of 143 new courses and programs, to >1,000 in total
4.
3 A Growth in the number of students. Cumulative number of paying
1.9 2.2 students approached 238,000, up 2.3x YoY, with nearly 31,000
1.2 - in new paying students added during the quarter
H1 2020 H1 2021 Q2 2020 Q2 2021

EdTech EBITDA,

@ @ ‘ EBITDA declined in Q2 2021 due to:
(0]
0.3 A Personnel as well as content development costs related to active
course offer expansion
. . A More active marketing given no lockdown stimulated organic
traffic inflow seen in Q2 2020
-0.8 -0.8 A Increase in VAT
H1 2020 H1 2021 Q2 2020 Q2 2021

@ c5iTDA Margin, %




S New Initiatives segment performance review
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4.6
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Revenue growth drivers in Q2 2021

A Youla growth acceleration to 64% YoY

A Recommendation systems (Pulse and Relap) saw
combined revenue more than double YoY

A B2B projects, including Cloud

EBITDA loss declined YoY as a proportion
of revenue in Q2 2021

A Mainly due to significant improvement in Y o u | EBA'BA burn
(20% of revenue in Q2 2021 vs. 39% in Q2 2020) as the asset
continues to progress towards break-even

A This was partially offset by the ongoing investments into
ecosystem-related projects and new products like VK Clips



S Consolidated Group guidance for 2021

Group revenue

Group EBITDA

Community IVAS
Games

Youla

Online Education

~RUB127-130bn

VY4

Improvement in margin YoY

AN

Revenue growth in 2021

Organic revenue growth,
with YoY improvement in profitability

~RUB 3.6-3.9bn in revenues with progress towards
break-even (anticipated in 2022)

Revenue to exceed RUB 9bn, improvement in EBITDA margin in H2
2021



Main consolidated assets




Advertising: simple tools for SMB

SMB ad revenues

+56%

Q2 2019 Q2 2020 Q2 2021

A ~3mn SMBs have active pages in VK and OK, with
<10% of them paying for promotion within these
platforms, with significant potential for growth in
paying customers

A Strategy is focused on offering our growing pool of
customers the full-suite of simple business tools
including highly-efficient ad products

Product updates

A Update of ad platform for SMBs in VK Business
\/ Al simple tools in the unified interface
\/' Any SMB even without a page in VK may launch ads
\/ Promotion across MRG ecosystem

New ad platform for SMBs in VK Business

6usHec . Viia s . -
BKOHTaKTe Mpoasuxenue [ C yero Havats WHCTpYMEeHTbI MomMouib n obyyeHue Anekcein *

MpueerT, Anekcen! Yto 6ygem npoaBuratb?

CoobuwecTtsa w9 Toapbl CanTbl
1 ira3mH BKoOHTaKTe NnoMoxe

| CmoTpetb pesynbrartbl Mpoasurarb Mpogsurats



Advertising: focus on performance ad formats

Performance ad revenues

+69%

Q2 2019 Q2 2020 Q2 2021

A solid growth in revenue driven by growth in clicks
mainly through higher efficiency (i.e. more clicks for
the same volume of ad impressions) as well as price
recovery

A Strategy is focused on gradual shift towards end-to-end
campaigns to drive ROI, while reducing advertiser
involvement in campaign management

Product updates

A several enhancements in auto bidding, which maximizes the
efficiency and reduces requirements for manual campaign setup

A Support of SkAdNetwork, which Apple introduced for attribution
instead of IDFA

Ad spend in campaigns with auto bidding
(VK ad platform)

Manual price
management

W Auto bidding

Ql Q2 Q3 Q4 Ql Q2
2020 2020 2020 2020 2021 2021

HacTpoiika kamnaHuu

PeknamMHasa Kamnanus: BbibpaTb cylecTBYiOLLYO

(® CospaTb HoBylO

Auto bidding at
BBeauTe NMA HOBOW peknamHon KamnaHum acam pa|g n |eve|
@ OnTummsaums Glogxeta KamMnaHuyM (currently available
ONTMMIU3aLYM GIOFPKETa KaMIaHH CPeACTS only for max clicks
strategy)

[HeBHOI BrogKeT KamnaHuu:  He 3afaH



e Advertising: growing monetization of video ad inventory

In-stream video ad revenues Product updates

A Growing monetization, improved brand safety and visibility of video
+84% ad inventory due to:

\/ Detailed segmentation of video ad inventory in VK and OK (by
type, length, place) as a basis for further enhancement of
monetization mechanics

\/' Smarter placement of mid-roll ads along the length of a video
including broadcasts

Q2 2019 Q2 2020 Q2 2021

A In-stream video ads showed 84% YoY growth in Q2 2021



Sl VK: solid leadership in audience reach

A
A

VK maintains its leadership among domestic
social networks, with average Russian MAU of
72mn and DAU of 47mn (+1% YoY) in Q2 2021

65% of VK users are accessing the social network every day

VK reaches 47% of Russian internet users every day, with
monthly reach of 75% in May

Mobile time spent stood at 35 minutes per day in May, 44.9
including 53 minutes per day for the 12i 24 age group

55 Major updates
in 02 2021

VK Russia DAU,

YoY revenue Q1 2020

growth of VK
in Q2 2021

+1%
47.9
47.3
46.6 46.1 47.0
Q22020 Q32020 Q42020 Q12021 Q22021



VK: Super App product updates i Mini Apps 3

A VK continue to develop the VK Mini Apps platform and Active Mini Apps T Number of apps,
the Hut.:) section. I.t contains all the key services and is +74%
the main entry point to the VK Super App

A 15 mini apps have MAU in excess of 1mn (+15.3% 20.4
YoY), including AliExpress, VK Food, VK Taxi, VK 29 1 25.9

Classifieds, VK Health and VK Work 15 19.7
13.3

A VK Taxi celebrated its 2-year anniversary, with 30mn in
completed rides (+15x YoY) by >2.3mn unique users
during the 12 months ended in June

Dec Mar Jun Sep Dec Mar Jun
2019 2020 2020 2020 2020 2021 2021

VK Mini Apps i MAU,

+28%
39 37 38
30 28
& Good morning, llya 23 27
e 17

- 7P

1

Jan Mar Jun Sep Dec Mar Jun Sep Dec Mar Jun

2019 2019 2019 2019 2019 2020 2020 2020 2020 2021 2021




A VK has become the first social network to have a
voice assistant added to its app

A With Marusia, many VK services have become even
more accessible and easy to use. For example, with
one command, users can play their favorite song,
podcast, find a user or community, or call one of their
friends

A The voice assistant will become one of the most
important unifying elements across the entire VK
ecosystem

A on par with the VK Connect single sign-on
authentication system, the VK Pay payment service
and VK Combo subscription, Marusia will provide a
seamless user experience and improve navigation
across various ecosystem projects

ol VK: integration with Marusia voice assistant

00

Friends Communities

®

Videos Games More
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Book Order AliExpress Find job
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VK Connect: active roll out continues 3

A VK Connect, the single sign-on platform for all Mail.ru Grou . .
’ J g_ P P Cumulative number of people using VK Connect for
products formed on the basis of VK

authentication, excluding authentication on vk.com,
A Since its launch in June 2020 >40.7mn people used VK

Connect for authentication (excluding authentication on

40.7

vk.com), with their number growing by 39% QoQ 37.0

A 24 Gr oup 6 shagemowbeeo imtegrated into VK 33.0
Connect vs 16 as of March 2021 292

Number of services integrated into VK Connect 24.5

30 21.6

25 17.2

20 12.8

15 9.9

10 . 7.0

3.3
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VK Donut and VK Pay

VK continues to develop the VK Donut community content
monetization platform and VK Pay payment solution

{  Q Search posts

160K followers - 48 friends %s.ﬁ
A In 2021, VK introduced the ability to automatically create chats dreams in digital
exclusively for donors in communities with VK Donut. 18% of vk.com/gudim_public
: : Additional Info Become a donor
communities ena b l € d t h ese C h ats Become a community donor and unlock unigue
opportunities, such as access to exclusive
A Content creators who joined VK Donut earned RUB >84mn since VK Donut S N S ey

its launch Now you can support my work on VK!
Become a community donor. Bonuses:

+ A staricon will be displayed next to your name

A VK Donut haS a 10% p|atf0rm fee Benefits of a paid subscription: in comments.

+ The community's managers will know that you're
a donor and they'll be able to provide something

127 exclusive posts :
special for you.

A This fall, VTB will provide installment plans to VK Pay customers @ 3 podcasts « Your friends will know that you support this
community. You'll be able to discuss private
12 unique articles content.
A In 2021, 12 partner stores joined VK Pay, including Technopark ] Commenting on posts

Amount

and Pioneer. The total number of partners is 26. By the end of N 912 donors - 3 friends

. . 50 rubl th
the year, this number is expected to reach ~50 © 50 rubles per mon

100 rubles per month

@ Suggest a post N Other amount

0 e o s




VK: further enhancements in video offering

A VK remains highly focused on enhancing its video offering,
including through development of different types of video content,
such as exclusive broadcasts of events

A Daily video views (incl. VK Clips) reached >1bn in June with video
MAU at 75mn

A vk Clips DAU stood at 20mn in June (+2.5x YoY), with daily video
views exceeding 300mn on average in Q2 (+3x YoY), with the new
record set at 350mn daily views in June

A Product enhancements continue, with the recent launch of Duets,
new personalized recommendations, technological improvements to
the Clips Player

A we see significant monetization potential for Clips and are actively
conducting experiments on CPM-based ad targeting, methods of
sharing revenue with PUGC* creators, and the ability to make
purchases right inside Clips, albeit further product development and
engagement increase will continue to be prioritized in 2021













































































































