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1999 - First HTML site (NotePad ) WordPress Story
2006 DEirst WordPress site
2014 DEirst WordCamp & first time volunteer
2017 DEirst Contributor Day (WCEU)
2017 DZst & 2" talk: WordCamp Nijmegen & WordCamp Utrecht
2017 DEirst time WordCamp Organiser (Utrecht)
2018 DXZeadership team # MakeWordPress Marketing
2018 DEirst WordCamp Workshop




€ Infusionsoft. ° Cr)e\de?ﬁag z

Certified Partner

— eIGITALMﬂFE KETER — Certificaat

Copernica is er trots op
Yvette Sonneveld
te mogen benoemen tot een
Certified advanced user
van Copernica Marketing Software

DIRECT-RESPONSE

MARKETING COPYWRITING Ultgereikt op Door Copernica B.V.
1 7

23 movember 2017 [ fiﬁ'

SPECIALIST SPECIALIST

b
SLERRERNICA




X O alkE
about

AT
ik 10 )

-

8=

B, .

e
AT L AL



EXERCISE 1
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Why?
Talk to someone new

Getto know your brainstorm partner for today

Have a basicversion of your buyer persona



| Work With

Whowantto

| helpthemlearn/ create/ achieves Zz é g Z a

Sothata



EXAI\/IPLE

°esV ° ~ F



Yvette Sonneveld

77 L LR A
200080 . 0 Y
2 %

goosa :

;oooooo, 1o,
0 0000000d &/
0000090 0ig oo 9} °

00.0-




n
n O
4 2
==
2 0
o o
c
ht
=
X 5B
O c S
= 20O
— O &

TPV T LA
Py
7 LA

poo0080




Who want use inbound
marketing to attract
better targeted leads
and clients




| help them get clear on
who their ideal client Is
and help them build
content and campaigns
that build trust



Sothat they get work
with more clients who

A Appreciate them both
as a personand as a
professional

A Payfast and pay well

A Sendother qualified
leads their way



| Work With 3 Minutes

Who want to

| help them learn
| create / achieve a O

Sothat<




Time
To
Switch




| Work With 3 Minutes

Who want to

| help them learn
| create / achieve a O

Sothat<




Today

3 Commonly made mistakes
you better avoid




Today

3 Commonly made mistakes
you better avoid

Discover Pillars of Expertise




Today

3 Commonly made mistakes
you better avoid

Discover Pillars of Expertise

Play with Matrix Method




So That

7 C HBedt writers block

1 C Hdetcamfortable
sharing your message

1 C H belraady for next steps:
SEO, audio, video,funnels
& campaigns



MISTAKES



1.Not planning content aall




1.Not planning content aall

A Fail to plan > plan to fail




1.Not planning content aall

A Fail to plan > plan to fail
A Always something more
urgent




1.Not planning content aall

A Fail to plan > plan to fail

A Always something more
urgent

A Recipe for writers block




2. Not planningfor idealclient




Peopleuyfrom peopléhey




Peopleuyfrom peopléhey

Know




Peopleuyfrom peopléhey

Know
Like




Peopleuyfrom peopléhey
Know
Like

& Trust




For ServicdBBasedBusinesses

Can (s)herelate to
where | am now?




For ServicdBBasedBusinesses

Can (s)herelate to
where | am now?

Is (s)hequalified to
help get to my goal?




For ServicdBBasedBusinesses

Can (s)herelate to
where | am now?

Is (s)hequalified to
help get to my goal?

Wil it be fun to work
with this person?



YourldealClient




YourldealClient

Has all characteristics of
your favorite clients




YourldealClient

Has all characteristics of
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Has aneed, and a deadine




YourldealClient

Has all characteristics of
your favorite clients

Has aneed, and a deadine

Thrives on your mix of
expertise and personality




YourldealClient

Has all characteristics of
your favorite clients

Has aneed, and a deadine

Thrives on with your mix of
expertise and personality

Follows a fairly predictable
path to purchase




3. Not planningfor buyergourney




3. Not planningfor buyergourney

No flow In content




3. Not planningfor buyergourney

No flow In content

No clear calls to action




3. Not planningfor buyergourney

No flow In content
No clear calls to action

No follow up campaigns







