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SEO works really well
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SEO is elegant!
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The information industry
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SEO strategy directs
Business strategy
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Set high goals
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Low to medium-priced consumer goods
And clear-cut services 
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SEO as part of a larger
marketing mix
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Phase 1: 
The Land









.kloos



.kloos

Goal: Start the conversation
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Goal: Start the conversation
Paid Ads & SEO
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Goal: Start the conversation
Paid Ads & SEO

depending on the target audience
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Phase 2:
Inspiration
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Once they get active…
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Goal: Present ourselves as an expert
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Goal: Present ourselves as an expert
Paid Ads & SEO
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Goal: Present ourselves as an expert
Paid Ads & SEO

depending on peoples’ state
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Phase 3:
Decision
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“Architect Vienna”
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Google Ads
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Google Ads
• We control the triggers
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Google Ads
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• We control the location
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Google Ads
• We control the triggers
• We control the location
• We control the message
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Goal: We must be present!
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Goal: We must be present!
Paid Ads & SEO
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Goal: We must be present!
Paid Ads & SEO

depending on search behavior
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SEO doesn’t work on its own
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1. Your niche is too small
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2. Your niche is too big
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3. Your product is useless
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Google Trends: “fidget spinner”
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