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Who we are
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A global brand

Founded in 1968, Time Out has become the authority
on entertainment, events, and everything that’s
happening in the most exciting cities in the world.
Reaching more than 217 million people, in 315
cities, in 58 countries, through a range of media
channels, we provide our readers with everything they
need to know to make the most of their cities.

i ﬂnﬁﬁ@@m

o New York

Winner of the 2010, 2011, 2013, 2014 and 2018
PPA Awards for International Consumer Media

Brand Of The Year, we launched Time Out Australia in
2007, and have grown rapidly ever since.

TIME OUT
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Global,
but hyper local

Our site covers five key Australia cities

Brisbane

Perth Adelaide yciney

Melbourne @
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Audience By the numbers

Timeul 1,346,620 1o srwe s

CONCRETE
PLAYGROUND.

@ BROADSHEET

Source: Nielsen Digital Content Ratings, Monthly Tagged, June 2020, Text, People18+, Digital (C/M)
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Audience Demographic

Time Out Australia unique audience Percentage

18-20 74,004 5%

21-24 153,806 11% I
25-29 231,038 17% 58%

30-34 204,379 15% of Time Out’s
audience
35-39 192,104 14% |
40 - 44 111,803 8%
45-49 113,533 8%
50 - 54 73,841 5%
55-64 112,348 8%
65+ 79,764 6%

Source: Nielsen Digital Content Ratings, Monthly Tagged, June 2020, Text, People18+, Digital (C/M)
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Audience By the numbers

2,097,413 160,000+

Unique visitors* Print readership

1,346,620 400,000+

Unique audience** Facebook fans

4,687,979 349,000+

Monthly page views* Instagram followers

139,000+ 342,000+

eDM subscribers Twitter followers

pertn (@) Adelaide (@) @ v
ydney

Melbourne
Sydney* Melbourne*
1,031,517 Unique visitors 1,131,755 Unique visitors
72,000+ eDM subscribers 67,000+ eDM subscribers
Adelaide* Brisbane* Perth*
8,000 Unique visitors 10,000 Unique visitors 8,000 Unique visitors

Source: *Adobe Analytics, June 2020; ** Nielsen Digital Content Ratings, Monthly Tagged, June 2020, Text, People 18+, Digital (C/M)
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Audience By the numbers

CONCRETE e
mm@ﬂ& PLAYGROUND. ® BROADSHEE

NSW 276,000

Unique Audience

QLD 40,000

Unique Audience

SA 2,000

Unique Audience

vIC 264,000

Unique Audience

WA 21,000

Unique Audience

Source: Nielsen Digital Panel, June 2020, Text, People18+, Total Platform
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Audience Demographic

59% | 41% it ) 86%

Female Male Aged between 18-44

89% of our 88% use

Time Out for food and
drink recommendations

audience are influencers
within their social circles

48% visit a Time Out @ 53% of our
listed bar or restaurant at @ audience earn

least once a week over $70,000

7 1% of our audience

are SINK or DINK

89% purchase goods

online at least once a month

Data derived from Nielson Time Out Audience Survey + Nielsen Consumer and Media View + Nielsen Australian Online Consumer Report
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What we do

Your
message

Branded

content

Social Display
advertising

media Direct

newsletter

Time Out’s content team will work with you to develop commercial content
concepts that will resonate with our audience and best meet your objectives.
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Branded content

We create branded content solutions — from short listings to full
custom-published guides — through the innovative application of our
brand attributes, motivating engagement by speaking to our audience
in a voice they can relate to.

With editorial, design and production by Time Out’s esteemed content
team, branded content offers you an opportunity to connect with
our switched-on audience.

Examples of branded content we offer:

Articles that inspire our audience to experience their city
Supporting image galleries

Image-rich list features

Dedicated eDM

Newsletter eDM

Video

Competition

Interactive content

Interactive maps

Interactive quizzes

Karloo Pools

all off witﬁ a cocktail
lletin Place —-the
ion changes daily



ﬁ]ﬁ]@@[}ﬁ | Media it 2020
Newsletters

Weekly newsletters

Newsletter advertising and content placements connect
you with Sydney and Melbourne’s most active urbanites.
Our active subscribers receive Sydney and Melbourne’s
original and best weekend planners on Monday for the Best
of the Week and Friday for the Best of the Weekend in your
inbox by 1pm.

Dedicated newsletters

We also regularly produce targeted newsletters to appeal to
specific reader interests. These are based on real time
content engagement and are solus newsletters that give you
100% share of voice, through a proven combination of
branded content and brand association.

New week, new you

Five secret swimming spots around
Melbourne

swim n a cool

you avisitto one of
h

READ MORE

Get more summer fun...
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Content drivers

We offer a variety of content traffic driver placements across
our platform including;:

° Homepage placements that appear on our site as
‘Have you heard about...” placements and are
positioned around existing content or section
homepages.

° Premium content placements that are presented as
organic content suggestions and drive readers to
your content.

° Custom content display drivers that are designed
in-house by the Time Out team to ensure they look
organic and encourage more discoverability.

A mix of these drivers are a great way to increase traffic with
an audience that is already engaged with similar content.

Have you heard about...

Try Silvester’s new umami
rich menu

‘The award-winning Silvester's
Restaurant has launched a
brand new contemporary.

Paid content

Where to get bottomless
brunch in Sydney

We're a city fuelled by café
breakfasts, and one way to keep
the dream alive a little longer .

Discover authentic Italian
flavours at Pino's Vino e
Cucina

Hidden on a quiet residential
backstreet in Alexandria, Pino’s
Vino e Cucina s serving up

Paid content

Where to eat raclette in
Sydney
This French and Swiss tradition

takes ‘adding cheese on top to
the next level. Raclette is a.

What | learned about
opening restaurants in
Sydney

In January of 2015, Brody
Petersen, a Sydney-based
restaurateur, walked into a jun.

Paid content

Restaurants open on
Monday night in Sydney

So many restaurants, so much
amazing food to be eaten and
only seven days a week to visit

READ MORE

eat list

RESTAURANTS

The 50 best restaurants in
Sydney
This is the definitive, ranked list

of where to eat in Sydney right
now. These are the top.

Join this massive Parisian
party by the harbour

By Time Out in association with
Bastille Festival Sydney
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Video display

Our video platform allows you to circulate your video
advertising within our content. Video commences once the
user is below the fold, while sound is activated on
mouse-over. Consumers can engage with the video and click
through to your desired landing page.

Video units are present on all article pages. Videos only
render if visible to the user, collapse when video is finished,
and pause if/when no longer visible.

Video are booked ‘per video start’ and around 62% of page
impressions result in a video start.

SESR

This slick CBD brew bar is punching out coffees that'll get
you out of bed and right into the rat race

Unlike their candy counterpart, Skittle Lane’s interiors stick to a more muted palette of
blonde wood, black marble coffee bar and high, white ceilings. Sunlight streams in from
the long windows and a vase of fresh cotton balls and paint tins provide the minimal
adornment of the space. It's all very Nordic and elegant.

The space is beautiful but Skittle Lane ain't just about Instagram-worthy interiors -
these guys are dishing out full-bodied brews. Two large steely silver La Marzocco
coffee machines pump out espressi, which are the exact right way to kick start your

Near Skittle Lane

- Okt Mt lce
7’

DR P, OBrien's

70
The Swinging Cat
m Kakawa - Gaffa Gallery
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Social media

Time Out is a global brand with a hyper-local feel. Our social

media tone and use of imagery reflect this and are adapted
specifically to each social channel’s audience across
Facebook, Instagram and Twitter. Whether clients choose
sponsored or organic post options, we strategically target
core audience to extend beyond our followers and reach
targeted people based on their interests, location,
demographic, etc.

We have a dedicated team of social media gurus who use
their knowledge to maximise consumer engagement.

Our specialists A/B test our sell, which we then use to
optimise your social campaign.

This is an effective way for us to increase consumer traffic,
engagement, trial and advocacy.

timeoutsydney &

2,795 177 k 913

Posts Followers  Followir

guide to culture, good times, dining and life il
Sydney. Tag your photos #timeoutsydney to share
them with us.
sked.link/timeoutsydney
41 Bridge Road, Glebe, New South Wales
Followed by myffyrigby, tomfoolery and 77 other

Following v Message Email

Bushfire reli... Bar Awards Jacarandat.. Haunted pl...

Time Out Melbourne &

Time Out - Melbourne's arts, entertainment,
nightlife and food guide.

timeo

Time Out Melbourne &
F@ The London-based Otolith Group are
i bringing their first major Australian
exhibition to ACCA

The Otolith Group: Xenoaenesis

Q
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Social cards

Social Cards are brand’s own social posts that are promoted
out of a mobile MREC placement as a display unit.

They are a great way to maximise social assets (either your
own posts, or the Time Out posts on your behalf) in a
relevant publisher environment.

Social Cards have greater engagement rates than standard
display units.

Social Card Engagement Rate
Average CTR: 0.50%
Attention (in-view time): 9 seconds

Now, the classic portrayal of racial injustice and

loss of innocence in the American Deep South is
being brought to a new generation in the form of
a graphic novel.

EXPLORE
CHARLESTON

@ cowgy 1 B o

New route, old maves. Get back in the swing of
things with our new route 1o Charleston, South

Carolina from London Heathrow, starting 4 April
2019; htip:/ba.uk/ySAHZg

w574 WIS A 07

Instead of devouring Harper Lee's humorous
and astute child's-eye prose, readers can follow
the tale of Scout, Jem, Boo Radley and Atticus

Kinch thronoh oAn nages nf vichlv drawn
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Desktop and mobile

Time Out websites create a fully interactive off-the-page
experience providing deeper, richer content for the city
enthusiast. Time Out’s mobile sites include intelligent
location-based features so mobile users can find what they
need or be inspired to do something else.

Standard rich content
Leaderboard

ATF MRec

Mid MRec

Mobile Display

Stick Mobile Leaderboard

Mobile Leaderboard

Mobile MREC

Rich media executions attract a CPM
surcharge

Premium Desktop Display
Billboard
ATF Half Page

Targeting and retargeting

Target your ads to your target market by
section or by content.

Also tap into our permative network to
retarget ads to particular interest groups.
This execution attracts an additional CPM
surcharge.

High impact placement
Skin

Billboard

Half Pages

MRecs

Leaderboard

Mobile Leaderboard

hlnk Melbourne is the
| best city in the world?

THE STORY
CONTINUES
ON STAGE

GREAT SEATS
AVAILABLE

oy Poltt oty Poler
|ng§%§| & v st et st I - . T ‘ngﬁ
| K. ROW L \l(; s =

GREAT SEATS Time(ui

AVAILABLE NOW! .
h mw GET TICKETS l
CURSED CHILD 1
= |

Pound Bend, Warrandyte

Located in Melbourne's closest national park, Warrandyte

What's happening in Melbourne

Melbourne's famous Yarra River on:

your fife, best to dip

The best things to do this week

~ )
R L e
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Progammatic, PMP & RTB

Bid on Time Out display advertising inventory through
Private Market Place deals, or in the Open market place
through Real time biding. Time Out’s inventory is
available on Rubicon, Criteo and Index Exchange

Get in touch to arrange a PMP deal with us for your
clients. Guaranteed orders are also available.

Billboard 970x250

MREC
300x250

MREC
300x250

Leaderboard 728x90
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Time Out i0S app

The Time Out app for iOS and Android allows our audience
to make the most of their city whether at home or in 47
cities around the world.

Features include:

Enhanced location-based search for social planning
Shortcuts to inspiration from the editable homescreen
Editors’ picks

Easy booking for tickets and reservations

Uber pick-up integration

# Download on the

¢ App Store

ATTRACTIONS MUSEUMS 1

na74 &

|

This secluded cove at the n R b
Beach is San Francisco's no

was originally established by  THINGS 7O
down the steep ciff side in |-
private area. Since the addit
nearly a decade ago, Marsh
minded nudists of all kinds.
soak up the scenery, others
driftwood nooks for cancod
mare risqué closer to tha Ge ;.
at Marshall's can you get ok’
itself,

RESTAURANTS BARS AND PUBS

Details

Address Langdon Cj
San Francit

Phone 415-561-4

Website View wob:”v'-‘

Opening hours Open 24

DIRECTIONS


https://apps.apple.com/au/app/time-out-discover-your-city/id345010376#?platform=iphone
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Print

Each season in Sydney and Melbourne we curate and
package the best of city life for our audience of social
adventurers and cultural explorers. Expect independent
reviews and previews across art, film, food and drink, music,
theatre and more, four times per year.

Our products are delivered directly into the hands of
commuters who are searching for social inspiration.

Glide throughwintet
o Sydney’s coole
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Custom publishing

Custom publishing is our premier service. Through
custom-published content, we leverage over 11 years of
local market intelligence — along with 50 years of brand
heritage — to deliver a quality, custom-built product that will
exceed your communications objectives.

Time Out Custom products typically follow one of the
following three formats: branded content, custom publishing
and white label. Subject to your objectives, Time Out will
consult with you to agree upon the most relevant packaging
for your product, prior to commencement.

et The Time Out Times

Canberra named world’s third
best city to visit this year!

Time Out took a closer look at the attractions of our capital city... lII‘Il B g
imitedop
N i

around Southl

Things to Do
-

rsing s iy
w08 w8 s s0

Guod “jiomes
e "

hir
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Creative solutions

Not only can we help provide content for brands, but we can
also provide the visuals.

Our in-house creative design department can build custom
creative and video. We dip into our little black book of

photographic and video talent and bring to life the perfect
campaign.

Our services can be either Time Out branded or white
labelled to suit your needs.

Google » el
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Experiential

Time Out can deliver an array of experiential products:
activations, private parties, film screenings, tours, festivals,
sneak peeks and more.

We work with your brand objectives to deliver a unique
consumer experience that makes your brand stand out from
the crowd.

Activation packages include:

Event conception and curation

Event management

Creative direction and design
Supporting media and PR

A dedicated team of experts

Access to a highly influential audience
Post-campaign reporting
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Experiential

White
Core Bespoke label Partnered
events events events
events
Annual awards with industry Commercial events designed Time Out’s event expertise Partnered events that provide
and consumer cult following exclusively with your objectives disguised as the client’s added value to your offering.
available for sponsorship. in mind. product.
Time Out Insiders Club -
Time Out Bar Awards Sonos Playlist Potluck San Francisco Tourism Old Mate’s Place
(2018 example) (2017 example) (2018 example) (2018 example)

Time Out Food Awards
(2018 example)


https://www.youtube.com/watch?v=k4tZsSFCy0w
https://www.youtube.com/watch?v=-Getml0aiTc
https://media.au.timeout.com/case-studies/playlist-potluck/
https://www.timeout.com/melbourne/things-to-do/heres-what-happened-at-the-melsfo-party
https://www.youtube.com/watch?v=I-qUtrybmhI

We look forward to
working with you soon.

media.au.timeout.com

lime0u



