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In the spring of 2011, a leading West Coast law firm approached MediaWhiz SEO for a strategy to
improve its keyword ranking and search engine traffic. The firm had issues with fluctuating rankings
due to strong competition, and needed to improve trust and brand authority to drive qualified organic
trafficin its local market.
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Faced with these two challenges, MediaWhiz SEO created a custom

solution that incorporated a variety of onsite and offsite SEO tactics O

to help the client recognize short-term ranking gains and sustain /O
long-term organic search goals. MediaWhiz worked with the client to

identify local keyword opportunities, selecting keywords that not INCREASE

only rank well for the client’s local market but also have sufficient in Search Engine Traffic
organic search value.
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